5TH KUONYESHA

ONLINE
ACCOUNTABILITY IN THE
ARTS;HOW TO ANCHOR
THE INDUSTRY FOR FUTURE
GROWTH.
Opening music performance by
Benjamin Spartos

Supported by

NUWA WAMALA NYANZI:
Moderator & Visual Artist

Artists are a mirror to society and its aspirations. As such
they must be honest in representing and articulating
what the society perceives of them. Whatever exhibits
and/or portrays, they must be able to own it and
defend it as an artist and this should not depend on
anything.
Artists need to know what they need to do to advance
their profession and this takes more than the talent.
The arts industry has challenges of funding as there
are limited opportunities available. It is therefore
interesting to have Kuonyesha and CivSource on
board supporting artists in their different categories.
Young artists are not familiar with the contribution
the earlier generations made to the arts industry as
there has not been much initiative to know the work
of their predecessors but also little documentation of
the work.

JACKIE ASIIMWE
CEO CivSource Africa

Art is life and it is who we are and cannot be
disconnected from life. As such artists need to embrace
accountability in all its forms for their own personal
benefit as well as the entire industry.
Accountability should be embraced at four levels;
1. Accountability to oneself (what one’s values are, as
these are the anchor and are guiding points of what
they do)
2. Accountability to the community.
3. Accountability to peers and fellow artists.
4. Accountability for artists before and after them.

Accountability to oneself.
Art does not exist in a vacuum; it is done in community
and as such one must be able to account to the
community. One must be able to evaluate and tell
whether their art connects and identifies with their
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own community.
Often times artists are tempted to create Art for tourists and foreigners which has made
them forget about connecting their art to the communities they come from. It is important
for an artist to evaluate and ascertain whether the community can identify with the work
that they do.

Accountability with peers.
This is something that should be viewed with the object of complimenting each other for
the benefit of the whole industry. This should be appreciated at a movement level that
what you portray as an artist reflects all the other people in the arts industry.

Accountability to those before and after you.
It is important for one to appreciate that at whatever level they are at, they should honor
their predecessors in the art industry because it is from their work that they are now able to
make a contribution and/or an advancement. What the predecessors in the arts industry
have bequeathed to the current artists is a responsibility that must be carried forward.
Artists need to devise ways of holding such spaces and mentoring those that are yet to
come.
It is important to know what one is ceding to the next generation of artists because the
industry must be grounded in these areas to foster eventual growth.
For the arts community, the donors need to be able to see accountability and this can
take two ways; that is the money through grants as well as the work and its impact on the
arts industry and society as a whole.
It is challenging in cases where people want to receive funding but they do not want to
account. During the rapid assessment of the funding landscape of the arts sector before
Kuonyesha Art fund was started, one recommendation from the artists was for funders to
make accountability easy for them.
Accountability is something we need to embrace in its entirety to oneself, the peers,
communities, and the predecessors and successors of the art industry and this the
formulation of the acronym to fill out as;

Accountability
Responsibility
T ransparency
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EMILY DRANI

Executive Director ,Cross-cultural Foundation.
Artists should also be accountable in terms of the
messages they convey in their work. This is because
many young people idolize different artists and as such,
they would look at what they do as what is acceptable
in society. Artists need to assess the extent to which
they are portraying qualities the young generation will
emulate.
She urged artists to contribute and portray messages
upholding human rights in their work, especially of
marginalized groups like women and children. There is
need for artists to do this in a very positive way and be
intentional about it for purposes of promoting gender
equality.
She noted that there is no central collection place
of art, in all its forms for documentation and future
reference such as a museum for arts and music.
Whereas this has been done to an extent by art galleries, these do not include music in their
work.
She urged artists to make their work timeless that it should be able to stand the test of time
even after a very long period. She noted that artists depend on social media to determine
what they want and as such artists have a very huge role to play in influencing society on
what they are able to do and say.
Artists are trailblazers and trend setters of the society and as such they should persevere to
live up to that.

KENNETH KIMULI

Stand-up comedian and Kuonyesha grantee
There is more to accountability than just finances.
Artists must be accountable to their audience
by understanding their interests and work
towards delivering such. This applies in equal
measure to all the other stakeholders in the arts.
Artists should also be accountable to each other by
complementing and looking out for the industry’s
interests in pursuit of their work.
One of the issues that has become apparent among
comedians has been vulgarity in their performances.
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He noted that through the Uganda Comedians Association they have been able to identify
these individuals and try to teach them how to dress their jokes to fit all audiences as
opposed to focusing on vulgarity. They have also been urged to influence the demands of
their audiences to mirror crucial matters in society to be able to spark conversations and
awareness.
He noted that the Associations have taught comedians to aim at sustainability of their
careers.

SARAH NDAGIRE

U.K based Ugandan Musician.
She urged artists to be accountatble even though it
comes at a price. Sometimes artists that decide to
do art the right way may not be able to earn money
immediately as they need to first build a brand, but it
eventually pays off.
She noted that audiences grow and evolve but if one
artist is doing work with integrity and passion, then they
will be able to attract a lasting and reliable audience.
Artists should go for quality which eventually creates
a legacy as opposed to what is trending at the time.
There is need to be resilient despite not being able to
attract as big audiences as other people.
She challenged artists to make and produce
performances they know can be broadcast before
families without any discomfort.
Whereas this has been done to an extent by art galleries, these do not include music in their
work.
She urged artists to make their work timeless that it should be able to stand the test of time
even after a very long period. She noted that artists depend on social media to determine
what they want and as such artists have a very huge role to play in influencing society on
what they are able to do and say.
Artists are trailblazers and trend setters of the society and as such they should persevere to
live up to that.
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SEBAGGALA ANDREW

Production Manager Uganda National
Cultural Center (UNCC)
He urged all artists to start with accountability at the
very basic level and pointed out that small companies
have cheated people that work for them such as
dancers, comedians, actors and producers who are
always complaining about exploitation. The industry
has also normalized the fact that a director is at liberty
to do everything else at their own liking regardless of
the people they are working with.
This is something that needs to be addressed because
it has become detrimental to the whole industry in the
long run. It has been manifested as most corporate
bodies now do not want to engage with the artists
directly, so they work through agents that have also
turned out to exploit the artists.

BRIAN NAHAMYA
Human Rights Activist

There is need to invest in organization of the arts
industry, especially at the grassroot level in community
drama groups. Due to the status now, these do not find
it important to be transparent and accountable even
when working with big organizations which is rather
unfortunate. Most of them keep asking for money to
buy costumes and drums, items that you never see,
and they don’t find it important to account for.
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CONCLUSION
Accountability starts with responsibility. It is important
for art to be structured and not bureaucratized for other
people. There is need to put in place policies to regulate
payments of artists and among other issues to promote
responsiveness to our times and for future generations.
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